
DEFERRED PREMIUM
SCHEDULES

A CAPITAL-EFFICIENT SOLUTION TO LIFE INSURANCE

DEFERRED PREMIUM
SCHEDULES WORK WELL

FOR CLIENTS WHO:

HOW DEFERRED PREMIUM
SCHEDULES WORK:

1. Client has or creates an Irrevocable
Life Insurance Trust (ILIT), which is the
owner of the life insurance policy.
2. Client determines the desired
deferral period, which can be 10, 20, or
even 30 years.
3. Client pays initial “placement”
premium to put the policy in-force.
4. At the end of the Deferral Period, the
Client can choose to keep the policy in-
force by continuing to pay premiums or
can decide the policy is no longer
needed and let the coverage terminate.

CLIENT
(ESTATE)

1 UPFRONT
PREMIUM TRUST

-SEE CASE STUDY ON NEXT PAGE-

Have a taxable estate above
the current or projected
Lifetime Exemption Amount
Earn a high rate of return on
their assets (real estate,
private businesses, private
and public markets)
Do not have the risk
tolerance or sophistication
for premium financing
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WHAT DETERMINES
THE BENEFITS?

CASE STUDY: DEFERRED
PREMIUM SCHEDULES

CASE STUDY: YOUNG HIGH NET WORTH CLIENTS


